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Education
High School (2010)
School Nossa Senhora Medianeira
Curitiba - Paraná - Brazil

Undergraduate (2011 - 2014)
Federal University of Paraná (Curitiba, Brazil)
Graphic Design (in course)

One Year Exchange (2013 - 2014)
Science Without Borders (Brazilian Scholarship)
Cardiff Metropolitan Univesity
Graphic Communication, 2nd year (in course)

Extracurricular
Digital Cinema Workshop - Cinemateca
(jun 2012 - aug 2012)

Languages
English
Proficient User - IELTS (overall 7) 
since 11/01/2013

Portuguese
Native speaker

WorK Experience
Junior Enterprise Júnior Design
(mar 2011 - nov 2011)
Marketing internship

Tramas EcoDesign
(sept 2011 - may 2012)
Graphic design internship

Aliens Design
(jun 2012 - jan 2013)
Graphic design internship

Parana Culture Sector
(feb 2012 - jul 2013)
Graphic design internship

Bobalong Press
(mar 2014 - apr 2014)
Graphic design internship

Skills
Adobe InDesign - advanced
Adobe Illustrator - advanced
Adobe Photoshop - advanced
Corel Draw - good
Illustration - very good
Photography - very good

Hello! I’m Flavia Mayer, a graphic design 
student living in Cardiff who loves lettering and 
cute illustrations.

I study Graphic Design in Brazil since 2011, 
and I am currently on an exchange studying in the 
second year of Graphic Communication at Cardiff 
Metropolitan University.

I am a dedicated and hard-working student. 
My main interests are editorial design, typography 
and illustration. Besides that, I have some 
hobbies, for example photography, cinema, 
reading and playing the piano.

I hope to make the most of this exchange 
experience, studying and working in this area that 
fascinates me so deeply.

Here in this pdf you can take a look on my 
best work. Please contact me if you are interested 
in working together!
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Briefing

In this project, we had to create a new 
company, from the concept to the graphic 
elements. The company I created, inside the 
category “animal behaviour”, was Equisite: 
an unique spectacle of horses and humans 
side by side dancing, doing acrobatics inside 
a mystical and magic scenario.

To start, we had to create a moodboard 
(that you can see aside) based on three 
words that would define our company.

My three words were: Engaging, Majestic 
and Energetic. And I also developed a 
strapline: “the synergic spectacle of human 
and horses”.

To create all that, we had help from several 
interesting workshops abou straplines, 
naming, personas and branding in general.

To go further, I started with some sketches 
(which you can see aside) that would be the 
base for three main ideas.
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Development

These are the three main ideas I came up 
with based on the sketches.

1. All the mystical and magic feelings can 
be found in this vintage style. You can find 
the majestic in ornaments, the energetic 
in the movement and the engaging in the 
laughing and exciting.

2. This is a more clean visual, exploring the 
majestic concept. Also, the horse strength 
brings the energetic and the pattern I 
created (with dancers), the engaging. 
The black majority brings a mysterious 
atmosphere, and it remembers the spotlights 
on the stage.

3. This one tried to explore more the natural 
relation between humans and horses, how 
they construct a harmony. The movement of 
the irregular lines bring the energetic, the 
dancers the engaging and relation horse-
human, the majestic.

BRANDING
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Results

The chosen idea was the third one. First, I 
created a logo and a symbol, and also some 
examples of how it would be used. The 
drawing in the photos bring the connection 
between human and horses. The illustrations 
have irregular lines on purpose: to remind 
the idea of movement, of dance. The photos 
are in black and white to highlight the 
illustrations and not compete with them.

After the final crit, some changes were 
made: the symbol was eliminated, 
since there was no need of it. Also, the 
illustrations were improved, taking out the 
“noise” of too many lines and making it 
more fluid and interacting with the picture.

In this way, I believe the final result was 
a sophisticated but captivating branding, 
showing visually the three main concepts of 
Engaging, Majestic and Energetic.

Go to the next page to see more images.

BRANDING
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Results

The chosen idea was the third one. First, I 
created a logo and a symbol, and also some 
examples of how it would be used. The 
drawing in the photos bring the connection 
between human and horses. The illustrations 
have irregular lines on purpose: to remind 
the idea of movement, of dance. The photos 
are in black and white to highlight the 
illustrations and not compete with them.

After the final crit, some changes were 
made: the symbol was eliminated, 
since there was no need of it. Also, the 
illustrations were improved, taking out the 
“noise” of too many lines and making it 
more fluid and interacting with the picture.

In this way, I believe the final result was 
a sophisticated but captivating branding, 
showing visually the three main concepts of 
Engaging, Majestic and Energetic.

Go to the next page to see more images.
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Results

The chosen idea was the third one. First, I 
created a logo and a symbol, and also some 
examples of how it would be used. The 
drawing in the photos bring the connection 
between human and horses. The illustrations 
have irregular lines on purpose: to remind 
the idea of movement, of dance. The photos 
are in black and white to highlight the 
illustrations and not compete with them.

After the final crit, some changes were 
made: the symbol was eliminated, 
since there was no need of it. Also, the 
illustrations were improved, taking out the 
“noise” of too many lines and making it 
more fluid and interacting with the picture.

In this way, I believe the final result was 
a sophisticated but captivating branding, 
showing visually the three main concepts of 
Engaging, Majestic and Energetic.
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Briefing

In this project, we needed to find a non 
profit organisation and together with them 
identify their needs and problems and try to 
solve it with a graphic solution.

My organisation was “Making Music 
Changing Lives”, a charity based in Cardiff 
that gives the opportunity to deprived 
children to have access to classical music. 

It was possible to identify two main needs 
of the organization. To continue doing their 
work, they needed to get a really dedicated 
group of volunteers and get more funders to 
help maintain the running of the charity. 

So, to work on solutions to these problems, 
I started with a research, looking into 
different medias of communication (the 
charity website, images, videos).
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Development

After the research, I could have some 
solution ideas:

1. Improve online tools: redesign the 
website, facebook and twitter campaigns.

2. Produce a video: no more than 3 minutes 
long, to show the organization work and ask 
people to help.

3. Promote concerts: series of small concerts 
could be promoted in key points to show 
the organization work live.

4. Promote a flashmob: a surprise concert in 
the middle of a public place in Cardiff. 

The final idea was an union between the 
idea 1 and the idea 2. Since there is no 
able time or resources, both ideas 3 and 
4 were dismissed. Also, instead of filming 
the children the video is illustrated, so the 
storyboard had to be changed.

Aside, you can see the storyboard and 
illustrations for the video.
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Results

This is the final solution:

- Create a short video (no longer than one 
minute) to tell about the charity and ask for 
voluteers and donations, leading people to 
look the organisation website;

- It would be shared on the internet and 
also could be displayed in the schools where 
the project is presented, to invite more 
children to participate;

- With the video, there would be facebook 
campaigns to also invite people to look at 
the website and watch the video;

- The idea is that, in the future, all the 
branding layouts would follow this drawing 
style, including the website, to unify the 
charity brand.

You can find the video together in the 
same folder you found this document.
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Briefing

To participate on the Penguin Design Awards 
2014, we needed to design a cover for two 
different books, an adult one and one for 
children. The first is “What a Carve Up!”, 
from Jonathan Coe, and the second “The 
Outsiders”, from S.E. Hinton.

First, I read several book reviews, watched 
the movies “The Outsiders” and “What 
a Carve Up!” and read some parts from 
the book “What a Carve Up!”. We also 
had a small workshop to explain all the 
competition rules and how to create the 
perfect file. It was really useful.

Then, I started to put the first ideas on 
paper, which you can see aside.
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Development

After the first group tutorial, it was possible 
to narrow some ideas and start creating 
some cover options.

For the book “What a Carve Up!”, I inspired 
myself on the board games like Clue, 
since there are even references during the 
narrative. On the first one, I used the pawn 
(common on boardgames), representing the 
main character, since as the object in the 
game, he is manipulated all the time. On 
the second one, the characters and the way 
they got killed are connected by the same 
color. It almost like the book cover is a 
charade, that the reader will only make the 
connections after finishing the book.

For the book “The Outsiders”, I explored the 
idea of two feet, as two people (one from 
the greasers and another from the socks) 
were facing each other, but you can’t really 
find out what is happening (and that’s why 
you need to read the book). As the story is 
written by Ponyboy, for a school assigment, 
I used notebook pages. The first one was 
too busy, so I developed it to a more clean 
cover, as you can see aside.
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Results

For the book “What A Carve Up!”, as I was 
indecisive between what idea to choose, I 
ended up mixing them: used the pawn and 
elements disposal of the first one with the 
lines of the second one.

The cover is clean, working only with the 
red colour, to call the attention on a book 
shelf. The elements represent the book 
characters, all connected by this dotted line 
that represents the complicated book plot.

WHAT A
CARVE UP!

Jonathan Coe
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Jonathan C
oe

Bestselling author of The Rotters’ Club

‘A sustained feat of humour, suspense and polemic,
full of twists and ironies’ Hilary Mantel, Sunday Times

‘A riveting social satire on the chattering
and all-powerful upper classes’ Time Out

‘Big, hilarious, intricate, furious, moving’ Guardian

It is the 1980s and the Winshaw family are 
getting richer and crueller by the year:

Newspaper-columnist Hilary gets thousands 
for telling it like it isn’t; Henry’s turning 
hospitals into car parks; Roddy’s selling art 
in return for sex; down on the farm 
Dorothy’s squeezing every last pound from 
her livestock; Thomas is making a killing on 
the stock exchange; and Mark is selling 
arms to dictators.

But, once their hapless biographer Michael 
Owen starts investigating the family’s trail 
of greed, corruption and immoral doings, 
the time grows ripe for the Winshaws to 
receive their comeuppance . . .

‘Everything a novel ought to be: courageous, 
challenging, funny, sad – and peopled with a fine 

troupe of characters’ The Times

I S B N 978-1-846-14430-1

9 7 8 1 8 4 6 1 4 4 3 0 1

PENGUIN Fiction
UK: £8.99
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Results

For the book “The Outsiders”, there were 
only some adjustments to make: I decided 
to put the title in a diagonal as the other 
elements; and I put the title on the side in 
red, because it was not so clear in blue.

U.K. £6.99

TheOutsiders_designaward_COVtemplate.indd   1 01/08/2013   10:49
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Check my Online Portfolio:

Send me an email!

Or call me:

I’m also on twitter:

And always on pinterest:

Take a look on my blog:

BACK TO HOME

mailto:flammayer%40gmail.com?subject=
http://www.behance.net/flammayer
http://twitter.com/flaa_mayer
http://www.pinterest.com/flamayer/
http://flaviamayer.wordpress.com
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